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throosh hesoration & Vartetion KO l.V(') KOLL M nv l') uata

Ye omoladnmote kKapmavia marketing sivat amoAUTwWC KpLoLUO
va TPooSLopLoEL KAVELC TO KOWVO OTO Omoilo armeuBuvetal Kal
va viwoBetnoel cadeic SNAWOELC yla TNV QOOTOAN Kol TO
opapa TNE opyavwonc.
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act:onai

A Just, equitable and sustainable
world in which every person enjoys
the right to o life of dignity, freedom
from poverty and ail forms of
oppression

IKY - Erasmus+

What's wrong with the world and
how you intend fo fix if.

What the world will ook like after
you've finished changing if.

Oxfam International &8k

« Vision

To work together internationally to enable people to
exercise their rights and manage their own lives

« Mission

Programs to address the structural causes of poverty and
related injustice

« Values
Right to an identity
Right to be heard
Right to a sustainable livelihood
Right to basic social services
Right to life and security
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“TaL UNVULOTOL TIPETIEL VAL EOTLAOUV 0TN
Stadoporoinon

 AkoloubBnote ula Onuooloypadlkn TPOOEyYyLON yua va
NPOOSLOPLOETE TN «ULOVOSIKOTNTA» COLC

 AkoAouOnote TN YVWHUN €VOC «EEWTEPLKOU»  OAAA
TOUTOXpOVA «E0WTEPLKOU» (outside insider) mapoatnpnth.
KaAéote €vav/plo €Bglovtri/ovipla kal pwtnote tov/TnVv
yloti aoxoAeital pe tov SIKO 0OC OPYAVIOMO Kol OXL HE
KATIoLoV AAAOV.

Erasmus+



et BOATE TO KOWO oog mpwta |

AmtopUyete TO €160C TNC ETUKOLVWVIOC TIOU ETILKEVTIPWVETOLL
otov opyaviopo (“you marketing”). Toviote ta odpEAN mou
npoodEPeTe oTouc avBpwrouc (“me marketing”).
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EGLoToprioels kat Maptuples

OL e€lotopnoelc (Storytelling) eival €vac Loxvupog Tpomog yua
va TpaPnéete TNV MPOOOXN OTOV OPYAVIOLO OOC Kol 0To BEpa
OTO OTIOLO ETMLKEVIPWVECTE. Mo mpoowrikn, evoladepouvoa
Lotopla, «divel {wn» o’ eva moAuTtAoko B€pa. O e€LoTOpPNOELC
LUITopoUV va TpoucLaoTouV armo omolovonmote otnv opada
oac. OuL «paptuplec ano nmpwto-xep» (first-hand testimony)
adopoUlv vav adnyntr IOV EXEL TPOOWTILKN €UTELpia. Elvol
mo oubevtikee amo TI¢ eflotopnoelc. OL  TeAeutaieg
NMPOKaAoUV Alyotepa cuvaloBnuata aAAd €ival eUKOAOTEPO
VOl TLG XELPLOTEL KVELC.

''''''
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To 56% autwv mou vunootnpilouv MmN KEPOOOKOTILKEC
opyavwoel ota Méoa Kowwvikig Alktuwong emiBefoiwvouv
otL oL evéladépouosg e€lotopnoelc (story-telling) eivat auvtég
TTIOU TOUC KlvntomowoUv vy va ovoAdaBouv  épaon.

| i2od g story on socal madia that mode me want 1o do moee LY. 3N

| waichad an onine video 1hal moade me want 1o do more 41%

| sow a pholo on socal macha ihat moada me want 1o do more 40

M and/ o inends were also faana further ochion 39%

foms

| read or haard fhvough soc:al media about other pecpie ioking further achon 36%

| re0d of haard through the medio about other pecgle faking further octhion 30%

There was an organzed chantabie event for me to participate in 29%

Some other neason &%
e ————————————————————————————————————————————————————————————————————————————

Source: Waggener Edstrom

AP Y M A
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I‘Ipoo&opmte Tt KovaAla Emtikotvwviog

e |ototomnoc (website) tnc Opydvwaonc
 Méoa Kowvwviknc Atktowonc (Social Media)
* MAnpwpevec dtapnuioelc (advertising)

e Aeltio TUmMou (Press-releases)
 Newsletter

e Email

* Ek&dnAwoelc

 MnpoooUpeC

* Etnowa EkBeon (Annual Report)

Erasmus+
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How Americans
Learn About Causes’

2 &2

Traditional Social Media
Media (TV, & Online
Newspapers, Channels

Magazines) o
20 47%

Clearly, thereis a
connection between
social media and people’s
awareness of and
connection to causes —
even if the fundraising

results are lagging.

AP Y M A

Erasmus+

Activity On Social Media
By “Cause Champions™”

Talking to others about
the organization or cause

49%

Joining & cause group
on Facebook

b {1

43% [fl

39% é} Donating money
4
|

Asking someone to add a
cause logo to a social profile

37%
35%

Signing a petition

Source: Stanford Social
Innovation Review



Branding

H mpokAnon Twv TPWIWV ETMKOWWVIWY Ylo.  £vayv
oroLovONmote PN KEPOOOKOTILKO OPYaAVIOUO Elvol va BpeL TO
KataAAnAo oOvopo 1 branding. Auto elval kpiowung
onuocioc ywa tov poodloplopd NG BeUATIKAC o0C OTO
dnuoolo Stadoyo. To ovopa MPEMEL va €lvall EAKUOTLKO Kol
aflopvnuoveuTto vyl va oac BonBnoestl va olkodopnoetal
gumiotoouvn Kat ofLloTmLoTiaL.

Erasmus+
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I'm a Great Singer’ Believe me He is a Great Singer

#

Marketing

I'm a Great Singer’
I'm a Great Singer’
I'm a Great Singer’

Advertising | |

A Erasmus +

Branding




Advancing the Third Sector

Ertituynueva Brands

BLACK N9flp.

LIVES ‘s
WATTER

MAKEPOVERTYMIS]’ORY

FEEDING
AMERICA

IKY Erasmus+
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Wnorakn Kopmavia

To AladikTtuo €XEL HETAMOPPWOEL TNV KOWWVLKI) CUMMETOXN
Kol Tov aKTPBlopo. Eivar yapnAou kOotouc KAvaAL Ttou
ETUTPETEL TNV opyavwon o€ OloPOPETIKEC HOPPEC
(formats).

Ye ovuykpwon He AAAec kapmaviec (offline), umopeite va
NPooeyyloete meploocotepouc avOpwrmouc. Emionc eivat
TMEPLOOOTEPO  EVEPYNTIKO (proactive) mopd moBNTKo
(passive) peoo.

Erasmus+



Wnowakn Kapmavia

H otpatnywn marketing ota Meoa Kowvwvikng Alktowong
(Social media) mpémel va amookomel o€ peyaAlTeEPN
QTTOTEAECUATIKOTNTO KOl OXL OVOYKOOTIKA OE HLKPOTEPQ
KOOTN.

H aplotn xpnon twv Social media pmopet va amattel plo
emevbuon otnv eKknoidevon, KABwC oL EMOYYEAUATIKEC
avaykec gival SladopeTIKEC armo To va £XeL KAmoloc/a Eva
AOyapLAOUO VLA TIPOOWTILKOUC AOYOUC.

M Ynodlakn Kapmavia npenel va oxedlaletal amo
el0KOUC OTNV ETKOWVWVLIA Kol OxL armo €wdkouc otnv

rniAnpodopwkn (IT technicians).

llllll
llllllll
oooooooooo
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Baowka Online Epyaleia

e Email
 Social Media

* Online Advertising

IKY Erasmus+
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AP Y M A
KPavTinaw
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2017 GLOBAL NGO ONLINE

4,908 NGOs » 153 COUNTRIES - 6 CONTINENTS

Global NGOs Agree the Following Global NGOs Agree That Social Media

Tools Are Effective for Online is Effective

Communications & Fundraising

&% Email Updates 80% A AN ¥ Online Brand Awareness 95% W W % % A
8 Blogging 77% Wl A A @ Creating Social Change 88% W W W W
#» Text Messaging74% W W W A B Recruiting Volunteers 80% L8 & &
f Facebook 74% L & & & i Recruiting Event Attendees 78% W W W A
¥ Twitter 51% L & & € Online Fundraising 71% L & &

& Instagram 42% * %

Why Executive Staff Do Not Prioritize Social Media

66% say that executive

social media in their

executive staff have

49% § Insufficient knowledge 16%

about social media

do not want to invest

\ executive staff do
not think soclal
media Is useful to the
organization

fearful of legal problems

9%

staff support prioritizing \ that executive staff By executive staff are
26%

online communications
and fundraising strategy resources

financial and staff

resulting from using
social media

TECHREPORT.NGO

Erasmus+
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To Email elval to kKaAutepo €pyaleilo yla Kivntormoinon
UTTOOTNPLKTWY Kol €Upecn TOpwv. Exel to uyPnAotepo
TTOOOOTO AVIONOKPLONG arno omotodnmote aAAo Pndlako
LECO.

Mpoooyxn: Ta emails amotelolv «eloBoOAEC» oTnv
npoowritkn (wn (intrusive). MpemeL va £XETE TNV ocLudwvn
YVWUN TWV TIAPOANTITWY TIPOKEWEVOU VOl ETUKOWWVNOETE
uall Touc pEow email.

Erasmus+
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- To email slval to
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KUpLo epyaleio eUpeonc mopwvV (fundraising)

Email has the highest

return on investement of $40 for every $'| spent
any marketing channel

1/3

Email is responsible for about
one-third of nonprofits' online
fundraising revenue!

Source: Salsa Labs

IKY - Erasmus+




s ovaion & Vrodon ATTO OTOM'] Email

Ta ouvnBn cvotAuata anootoAnc email telvouv va Balouv
Ta email cag otnv katnyopia twv “promotions” 1 twv
“junk”, N akoun kat puropovv va cac epmodiouv amno to va
oTEAveTE TTOANOTTAQ email.

Evac €&umvoc kol $Onvoc TOMoC yia va EEMEPACETE TO
nPoBAnua  elvat vo  XPNOLUOTIOLNOETE €EELOIKEVUEVEC
uTtnpeoiec onwc to MailChimp.

Erasmus+



Easy Email

2

Newsletters

MailChimp

Mo TAat@opua yia marketing peow email

IKY Erasmus+




2TATLOTLKEC Yo To MailChimp

* 62 ekatoppLpla newsletters
e 300 ekATOUMUPLOL OLUTOUOTOTIOLNMEVA VU LT
e 200 dLoskatoppupla amootaApeva email

* 42 ekaTOoppUpLO «OVOLYHEVAL» emails

e 3 dloekatoppupla KALK (clicks)

Our 2015 Annual Report | MailChimp, http://mailchimp.com/2015/

Ynoreo *1ON

IKY Erasmus+
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ché?\r]
* Anuwoupyia kat uAomoinon
KOLUTTALVLOLG

* [apakoAolBnon tng avénong
TOU KolvoU _—
*  JTOTLOTLKEG KOUTIAVLEG
 Ne€oLouvOpounTEC +
e ‘EAeyxoc tng teAevtaiog
dpaotnplotntag

Download on the [clagiel
. App Store L Google Play

Erasmus+
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Mexpt 2.000 péEAN - 12.000 email To pva
* Yrobelypata Email
* Anuloupyouvrtat Atotec — Katatunon
* Efatopikevon
 EkBeoelc

* A/B Testing (2Uykplon)

IKY Erasmus+
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Me ocuvopoun

Aneploplota e-mail + mpdoBOetec Asttovpyiec
2uvdpoun ava pnva

e 501-1.000=%€12.26

e 2.800-5.000 =€40,87

e 5.801-10.000=¢€61,31

PayAsYouGo

*7.500 e-mail =€122,61

IKY Erasmus+



nm_y; User friendly

o8 STONTWARE

Reports [
Monthly Update - July 2013

Activity «  Links  Soclal  E-commarce  Convérsations  Advanced

52 Recipients

Can) Ovne” Lt Tho'

List tools4doy (pdatns Delrvered  £/7113 103K
10 e 4 o e B ’
Juctet gt b ety i, o .
3 o wmast sl un et y = Subject J Ols4de
_ [i] Reports
Open rate 55.8%  Click rate 30.8
28 3 1
(et trger b 0% sty bW
A ni 7%
&a
(2 nm™»
a ’
° °
®
Al

24.hour performance




NpdoBeta 0dEAN

* Ewoaywyn mailing lists (+),
Enavayxpnowomnoinon mailing lists (-)

 Autopatiopol

* Juvdeoelg e aAAa epyaleia

* Erwowwvia pe Google Analytics

OiAtpa Spam

Ynoreo *1ON
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... MéEoa Kowwvikng Aiktowaong
(Social Media)

Advancing the
through Innovatio

Evw ta email sivat wbwtikd, ta Meoa Kowwvikng
Awktowonc (Social media) mpoodEpouv dnuoota mpoBoAn
KalL pmopoUv va PBonbrjoouv moAU otnv Kwntormoinon
urtootnplktwyv. To Facebook, to Twitter kat to Instagram
elval TILO ATIOTEAECLLATIKA OTNV KLvnToToiLnon.

IKY Erasmus+
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For every 1,000 email subscribers, nonprofits have 285 Facebook
Fans, 112 Twitter Followers, and 13 Mobile Subscribers (US)

5 W, Qo

Facebook Twitter Mobile
Fans Followers Subscribers

Facebook Posts Facebook Fan
Per Day Growth

Source: M+R

' - Erasmus+




Meoa Kowvwvikng Atktiwonc

O TPWTAPXLKOG OTOXOG TNG KAUTAVLAG TWV HECWV KOLWVWVLKNG
Slktuwong Ba mpemeL va givat n dnpoupyia emadwv Kat n
EVOUVOLLWON TWV OXECEWV HE OMOLOEATEC Kol OAAEC
OPYOAVWOELC.

AUTO oUVNBWG ETILTUYXAVETAL HECA OTIO YEVVIEG KOL HEOW
dltaxuong tn¢ mAnpodoplag kat nopwv (e.g. multimedia
conten’g.

Mia opydvwon UMopel va omooyoAeital Kuplwg pe aAla
(nTApaTa, OMwc N €éelpeon mopwv. QoTO00, N avamntuén
HlOC OTPATNYWKNG Nn omoia Slopopdwvetal otn PBaon
TETOWWV  {NTNUATWY, TopapeAwWvVTOC TNV Jdlaxuon 1Nng
nAnpodopiag Kot Tn dnuoupyia MEPLEXOUEVOU, UTTOPEL Va
bEPEL OPVNTLIKA OTTOTEAECATAL.

llllll
llllllll
oooooooooo

IKY Erasmus+
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POPULAR CAUSES ON SOCIAL MEDIA

A major goal of many orgonzations and couses foday is fo spark conversafion omong
social media supporters. So which causes are succeeding the most at this today?

37% 18% 16%
Araredy Chicnn Hocan & Wolnoes Hurmon ghts Enveoamont Caonter Rodkat
14% 12% 11% 8% 8%
Fovarty & Hunges i ESucation Dompstc Viclonco Pensors witi Dochiltion  Homosssanon
.
7% 4% 3% 1%

Wormen & Girls Food 8 Agricuture At Wotor 8 Sondotion Refugoes

Source: Avectra

A Erasmus +




65% OAn¢ tng dpaoctTnpLoTNTOg TWV
Méowv Kowwvikic Aktiwong epdavileton
ota smartphone

OF ALL

~ MOBILE

L7 INTERNET

2 TRAFFIC
IS FOR
SOCIAL

MEDIA

|24 prcEB00K

6 5% RS CHECK THEIR
WALL'5 TIMES PER DAY
PEOPLE SPEND

10F EVERY 7 MINUTES
OF SMARTPHONE OF ALL SOCIAL MEDIA ON FACEBOOK
U]SEIES |AREI{\?TiI\IE ACTIVITY OCCURS WHEN ONLINE
ON SOCIAL DAILY

ON A SMARTPHONE

Source: MobileCause

Erasmus+
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“Hefokelwon pe ta Méoa Kowwvikic
Awktuowonc (social media) amnattetl
npoonadela

Avtol mou 6ev elval efOlKELWMEVOL HE TO
Social Media Ba ypelaotouv neploooTEPA ATO
anAn eknaidevon. MpeEmMeL va MELOTOUV OTL T
social media oxetiCovtol He TNV AMOOTOAN TOU

opyaviopou.

Erasmus+



Ta Social Media 6gv elvail N SouAeLa evoc
avBpwTmou

Ta Social media mapayouv Tta KaAvteEpa
QTMOTEAEOUATA OTAV XPNOLUOTIOLOUVTOL OO OAd To
TUNMATA EVOC opyavIoHoU.




e

arsiv -
RIS ZEKLVNOTE UE 0pYyoUG pUBHOUG

H uvwBetnon twv social media pmopel va eival
SUOKOAN VL TO TIPOOWTILKO KoL TOuC €eBeAOVTEC.
Mepikoi avBpwrmot eival mpoBupol va SoKIUAoOoUV
vEa Tpaypata, aAAoL elvol Alyotepo evBouoLwoELC.
Aloloynote to MO TIPOodopo pEcO. Mrmopel va
Xpelaoteite e€wteptkn BonBela N ekmaidevon ya va
10 Kavete. NMAnpodopnote, petpnote, avabewpnote
Kal Eekvnote €k veou. Eva BAua tn ¢opa.

''''''
uuuuuuuu
vvvvvvvvvv
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QVTIANTITA WC LEPOC TNC AVATITUENC TOU
marketing

* Ta Social media sipat pEpoc tng avamtuénc tov marketing
development, Tn¢ emKOWVwWVLOC KoL TNEG OTPATNYLKAG
ouvnyopLac.

e JUVAVTNOTE AvOPWMOUC MPOCWTILKA !
* Opyavwote ekdbnAwoelc diktvwonc !
 Koatadeitte !

 Apadote !




To va anodoaocioete olo Social medium Ba
XPNOLUOTIOL|OETE OTTOVTIOTE OE TPELC
EPWTNOELC:

e TiLO&EAeTE va EMUTUXETE ;
* [lowouc otoxouc BEAeTE va EKMTANPWOETE ;

* [1000 XpOvo Kol xprnpa BeAete va SamavnoeTeE ;

IKY Erasmus+
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AvaOewpnoTe TN OTPATNYLKN ETUKOWVWVLOLC

Oa TPEMEL OE TOAKTA XPOoVikA OlootApata va
emavetetalete ta amoteAEopata Tou Yndrakov
marketing yia va ermiBeBalwoete OTL OL APXLKOL OOLC
OTOXOL €£XOUV E€TUTEVXOEL N Yyl va EKTIUNOETE Qv
TPETEL VO AAAAEETE oTPATNYLK.

Communications
Strategy

'3

Ynoreo
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[MpOoBOeTeC INYEC
*http://www.seerc.org/atsiv/vle/
*https://www.facebook.com/trainingNGOs/

*www.ngotraining.eu

TPOS!

Yno


about:blank
about:blank
about:blank

AUTO TO UALKO amtoTeAel HEPOC €VOC €EELOIKEVUEVOU eKTTALOEVUTIKOU UALKOU yLa
MKO mou avamtuxbnke oto mAaiowo tou €pyou Advancing the Third Sector
through Innovation & Variation (ATSIV).

To ATSIV eilval €va €pyo to omoio xpnuatodoteital and to ERASMUS+ KA2, to
omoio vAomownBnke tnv mepiodo 2016-2019 amnod pla cuunpoén Popewv amo
tnv EAAGSa, tn BouAyapia, tnv MoAwvia kat tn Poupavia. Baoikog otoxoc tou
Epyou amoteAlel n avamtuén Twv emayyeApaTikwy - deflotNTwV  TwV
epyalopevwy o MKO , avamtlooovtog Kol TopEXovtag npooBacn oe pia
Stadiktuakn mAatpoppua ekmaldevong HEOw eVOC TtayvioLoU.

- E ra Sm u S + Advancing the Third Sector
through Innovation & Variation

The European Commission support for the production of this publication
does not constitute an endorsement of the contents which reflects the views
only of the authors, and the Commission cannot be held responsible for any
use which may be made of the information contained therein.
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